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Frankfurt, Germany

EuroMold, a leading fair for Moldmaking, Tooling, Design and Application Development, took place in
Frankfurt, Germany from November 29" until December 2" 2006.

With 1,620 exhibitors from 44 countries and 59,885 trade visitors from 69 countries at the 2005
edition, this year was an even greater success. A complete team from Vision numeric presented
all of our solutions to an attentive and curious audience. TypeEdit for CNC users, LaserType for
laser professionals, 3DESIGN for jewellers and Type3 CAA V5 Based Solutions, our add-in for
CATIA, all generated interest for different groups of visitors.

Our team met an incredible number of mould makers and engravers who worked mostly for the
heavy as well as the automotive industry. Such prospects discovered our solutions through various
customized demos and found specific functions to answer their needs. Symbols, text integration,
serial numbers, all of their concerns would easily be satisfied with our solutions.

Jewellers were surprisingly many during this show and showed much enthusiasm for our dedicated
solution: 3DESIGN. More and more jewellers are investing into new technologies. Software,
rapid prototyping machines or services are elements these professionals were looking for during
EuroMold. With its dedicated and jewellery specific functions and wizards, 3DESIGN is the reference
solution for 3D real-time jewellery and graphic object creation.

Type3 CAA V5 Based Solutions, our targeted add-in developed for DS’ CATIA users was a hit
during the show. Add-ins which integrate typography and artistic applications to CATIA are in
high demand especially for mould makers and engravers. Our solutions provide for text, symbol and
logo integration with the utmost accuracy. This part of the process chain has profited of an increase
in awareness as these professionals work with plastic or packaging, industries where aestheticism
and brand visibility are key factors.

With great contacts met right on the stand as well as sales concluded, our team’s overall feeling is

very positive. Be sure to visit us next year and do not hesitate to contact us directly if you missed
thic vear’e editinnl

Contact us directly at: sales@type3.com
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