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 Although overall traffic seemed to have slowed
down at the Vicenza Oro Fair, we must admit it definitely 
isn’t so on the Type3 booth. The 2004 and 2005 editions of 
the show have not held up to all their promises for most 
exhibitors, so 2006 appeared somewhat of a challenge for 
many. 

Visitors on the show came from various horizons: 
mostly from European countries (with a majority of Italians 
of course) but also from Asian countries and we met an 
increasing number of South Americans.  

 
Vicenza Oro 2006 also coincided with the launch of 

a new offer proposed by Vision numeric Italy. Premiering on 
Vicenza Oro 2006, this brand new offer is indeed a 
complete solution for professional jewelers. It includes 
3DESIGN, the 3D CAD solution for jewelry creation, 
InVision HR, the 3D printer, and a wide array of services 
and maintenance contracts along with the products. This 
global solution allows jewelers to control the entire chain: 
from 2D sketch all the way to quality prototypes.  

Demos of the machine producing prototypes were a 
huge success on the show and attracted many visitors. The 
3D printer produced no less than 40 different pieces in 
about 4-5 hours time. The prototypes meet the highest 
quality and speed standards. 

Targeted as a complete, high-end solution, this 
global offer answers the needs and wants of all 
professional jewelers. Success encountered on the show, 
both for 3DESIGN and InVision HR, confirms our wish to 
satisfy our clients by providing quality products, services 
and support.  

 
To find out more about this special Italian offer, please 
contact Vision numeric Italy directly:  
 
Marco Novello, VN Italia 
Via Friuli Venezia Giulia, 8/3  
30030 Cazzago di Pianiga (VE) 
Tel. (39) 041 5102640 
E-mail: info@type3.it 
 
To find out more about this offer in  
France, Switzerland and Belgium, 
please contact directly: 
Séverine Gourgaud 
s.gourgaud@type3.com 
Tel: (33) 4.74.70.80.00 
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